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Introduction

Allied Telesis has experienced and enjoyed tremendous growth and

increased market visibility over the last 25 years. Today we're one of
the largest networking companies worldwide, with a diverse product
and solution offering, a strong mission and vision, and a bright future.

As we have grown, we have produced many “faces” of the company
internationally in everything from collateral to tradeshow exhibits to
advertisements. While visual diversity helps to differentiate product
lines and corporate statements, a strong consistency among these
elements is vital. Anyone seeing an Allied Telesis product, brochure or
tradeshow demo in any international country, should detect a similar
“look and feel.”

This corporate style guide will communicate the methodology and
reasoning behind our corporate image, and how that image should
be implemented in the creation of the many materials we produce.

[t is also meant for our suppliers of myriad products, collateral,
advertisements, packaging and other communications vehicles. It goes
well beyond logo usage to provide detailed information regarding
corporate colors, typography, presentations, photography, illustrations
and brand information.

The goals for this document are to increase consistency of the

Allied Telesis corporate image internationally, to provide a more
sophisticated corporate image, to provide a “look and feel” that
closely matches our brand personality and to provide a useful
reference guide and communications tool to employees and suppliers.
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As a company, Allied Telesis is unique. We began with a unique
vision of networking building blocks that has endured and advanced
with the industry and technology. Allied Telesis is a company whose
business is optimized for enterprise networks and solution providers,
and our business model of turning “‘survival of the fittest” into a
science has served well from the beginning. By providing products
with low life-cycle costs, our valued customers benefit from low
acquisition and maintenance costs, solid support and service and
competitive technology.

The qualities of our business approach are loyalty, compatibility,

and reliability; in short, we provide a “smart” option among the

many networking choices available today. Furthermore, the way

we communicate with our many customers and contacts—and in
fact our company personality—is spirited, friendly, determined and
enterprising. These factors express who we are and the promises

we make to our customers. Marketing communications has taken
these and many other factors into consideration in the creation of this
corporate identity: efficiency, culture, brand personality and attributes,
cost, competitors' look and feel, international issues and requirements
and longevity.

We hope you will find that this strategy will help you consistently
communicate and promote Allied Telesis as an industry leader. We're
excited with our new look and trust it will give you a new set of tools
to help Allied Telesis achieve new heights in the networking market!

alliedtelesis.com



Corporate identity and brand

A brand is not what you want to be, but who you really are.

In marketing, we use the brand information as a “'sanity check”
against our many marketing and sales programs, advertising and even
product design so our efforts are consistent and properly reflect

the Allied Telesis brand. One of the key tools in applying the brand
to our work is the Allied Telesis “brand table,” which represents

a tremendous amount of effort in identifying the words (and their
meaning) that most accurately reflect our brand.

Our brand attributes are the qualities of Allied Telesis' approach to
our business: things like standing behind our customers, and putting a
strong emphasis on compatibility and reliability. Our brand persondlity
traits are how we communicate: we're friendly, spirited, determined
and enterprising. For instance, our advertising very often reflects
much of our personality in the creative execution, and our attributes
are evident in the message and key claim of the ad.

We also identify a brand principle which, in essence, represents the
sum total of the experience people have with our company and

our products. Our principle is based on a ““total cost of ownership”
business model, meaning we provide the lowest cost of network
ownership: low acquisition cost, strong support programs, high
reliability, and a focus on helping customers stay competitive. After all,
everything we do is driven by our efforts to serve the customers who
purchase and own our products.
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Finally, we have long-term brand goals, or conclusions: we want
customers to view Allied Telesis as a safe choice, a smart choice, and
a company they can turn to for providing the products they need.
These goals are what we strive towards dalily.

Purpose of this manual

At Allied Telesis, we create and manage a corporate look and feel
that is consistent, meaningful and attractive. It is meant to be unique
and eye-catching, yet functional and appropriate. A clear; consistent
corporate identity sends the optimum message to customers and
employees. Allied Telesis corporate identity helps position us in

the global marketplace and creates positive company awareness
worldwide.

What is corporate identity?

Corporate identity is the consistent presentation of the Allied Telesis
global culture. Corporate identity is a symbol that reflects the way
in which Allied Telesis wants to be perceived. To create a corporate
identity, you need to be consistent and have targeted marketing
materials in order to maintain a positive corporate image.

Our identity is a total impression we make through our products,
actions and advertising. It is expressed in our brochures, videos,
website, slide presentations, trade shows and even the business
letters that we write.

alliedtelesis.com



The Logo

The Logo is made up of the Logomark and
Logotype.

These two elements must always appear together as shown here.

Never single out, nor through design call attention to,
the “ATI” logomark. The use of the name ATl is not
permitted and should not be inferred by the highlighting
of the logomark.

Always produce the Allied Telesis Logo from approved
digital artwork.

There are two versions of the Allied Telesis Logo. A simplified version
is available for use when its size hampers the clarity of the horizontal
bands in the dot. This could be on a piece of collateral or within
online materials. It can also be useful for promotional items when
there is embroidery or screen printing required. The rule to follow is
only use the simplified five-band version if the logo size is smaller than
50 mm in width. If you need any further clarification on which logo
to use, please contact a member of the Corporate Marcom Team in
San Jose, California.

The Allied Telesis Logo is protected by registered trademark in many
countries, but not yet worldwide. For legal reasons, any collateral
that is produced for global use should not feature the Logo with the
registered trademark symbol. Please refer to page 27 for further
information on trademarks.

The Allied Telesis name must be kept consistent at all
times.

Allied is not the company name and there are many companies that
share that name. The use of the name ATl is not permitted. Always
refer to the company as Allied Telesis.
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i Allied Ielesis

LOGOMARK LOGOTYPE

For use on all items except those listed below. Dot has 10 horizontal bands.

AV Allied Telesis

For use on promotional goods, small page sizes. Dot has 5 horizontal bands. Trademark symbol is slightly larger.

Download this art at
http://marcom

on the Allied Telesis internal network

alliedtelesis.com



Clear space and minimum size

Clear Space

The clear space is an imaginary box around the logo in which no other
type or graphical elements may intrude. The clear space around the
Allied Telesis Logo is equal to the cap height of the Logotype. Do

not allow any other graphic or text to enter this space (excluding
backgrounds).

Background

Backgrounds and colors should be carefully chosen so as not to visually
intrude or compete with the logo. The logo should be clear and
instantly recognizable at all times.

Reproduction Size

The minimum width of the ten-stripe logo on all printed matenial is
2in (50 mm). If the logo will be reproduced smaller than this, please
use the five-stripe version to ensure clarity of the stripes.
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Clear space
» Leave a space equal to the height of the “T” in Telesis, around all sides of the logo.

AV Allied Telesis

2in/50 mm

» Minimum size of ten-stripe logo version is 2 in (50 mm).

| IO S SR |

AV Allied Telesis’

Smaller than 2in /50 mm

» Use the five-stripe logo version for reproduction
at sizes smaller than 2 in (50 mm).

alliedtelesis.com



Incorrect use of the Logo

The Logo must never be distorted in any way.
The examples seen here, though not all-inclusive, demonstrate some
of the incorrect uses of the Allied Telesis Logo.

Never single out, nor through design call attention to, the
“ATI” logomark. The use of the name ATl is not permitted
and should not be inferred by the highlighting of the

logomark.
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P\ < ‘ii:!g%; Telesis A“!ﬁtzgiggi:aﬂéﬁng

» Do not stretch the Logo

» Do not use the Logomark separately

» Do not place on a busy background

For be hes,
call Allicd Telesis”

» Do not use the logo in place of text

» Do not condense the Logo

™M

esis

Allic

» Do not split the Logomark and Logotype

» Do not change the relative sizes of the Logomark and Logotype

» Do not use the logomark in conjunction with company names

alliedtelesis.com



25th Anniversary

Anniversary Logo Vo
This special logo has been created to celebrate our 25th Anniversary.

N\
ft may be used through March 2013 as a standalone graphic or in \ 5|'h

conjunction with the Allied Telesis logo — only as shown here: Anni\)ersary

AVE Allied Telesis

(25" Anniversary

USE OF THE 25TH ANNIVERSARY LOGO
WAS DISCONTINUED ON MARCH 31, 2013.

Download this art at
http://marcom

on the Allied Telesis internal network
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Colors

PANTONE 2955 is our key color, used table headings and

on anything that requires highlighting.

The secondary color, PANTONE 484, is mostly used
for subheads, with a tertiary color, PANTONE 5435, for
rulings and shading in tables.

Where further colors are required, the other pre-defined
colors shown here may be used, for instance, for diagrams

and on pages featuring technical specifications.

Body copy should appear in black.

The first five colors are used in our color coding system,
used to denote “genres” of documents. Examples of this
usage may be seen on the website and in the design of
various documents.

No other colors should be used.

The Allied Telesis Logo uses Black and PANTONE [797.

PANTONE 1797 should not be used for anything other
than the color of the logo mark stripes.

Using the PANTONE Color Bridge Color Matching
System. Coated stocks are preferred.
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Solid Coated: Pantone 2955C
Solid Uncoated: Pantone 2955U
RGB: R0 G60 B105

CMYK Coated: Pantone 2955PC
CMYK Uncoated: Pantone 2955UP
CMYK: C100 M55 Y10 K48

PRODUCTS

Web: #003C69

Solid Coated: Pantone 484C
Solid Uncoated: Pantone 484U
RGB: R152 G50 B34

CMYK Coated: Pantone 484PC
CMYK Uncoated: Pantone 484UP
CMYK: C8 M91 Y92 K33

CORPORATE

Web: #983222

Solid Coated: Pantone 5435C
Solid Uncoated: Pantone 5435U
RGB: R166 G188 B198

CMYK Coated: Pantone 5435PC
CMYK Uncoated: Pantone 5435UP
CMYK: C28 M7 Y4 K12

SALES

Web: #A6BCC6

Solid Coated: Pantone 145C
Solid Uncoated: Pantone 145U
RGB: R202 G119 BO

CMYK Coated: Pantone 145PC
CMYK Uncoated: Pantone 145UP
CMYK: C0O M58 Y100 K8

SOLUTIONS

Web: #CA7700

Solid Coated: Pantone 348C
Solid Uncoated: Pantone 348U
RGB: R0 G133 B66

CMYK Coated: Pantone 348PC
CMYK Uncoated: Pantone 348UP
CMYK: C100 M4 Y87 K18

SUPPORT

Web: #008542

Solid Coated: Pantone 550C
Solid Uncoated: Pantone 550U
RGB: R140 G184 B198

CMYK Coated: Pantone 550PC
CMYK Uncoated: Pantone 550UP
CMYK: C43 M5 Y6 K10

Web: #8CB8C6

Solid Coated: Pantone 142C
Solid Uncoated: Pantone 142U
RGB: R239 G189 B71

CMYK Coated: Pantone 142PC
CMYK Uncoated: Pantone 142UP
CMYK: C0 M25 Y76 KO

Web: #EFBD47

Solid Coated: Pantone 5405C
Solid Uncoated: Pantone 5405U
RGB: R68 G105 B125

CMYK Coated: Pantone 5405PC
CMYK Uncoated: Pantone 5405UP
CMYK: C71 M30 Y13 K41

Web: #44697D

Solid Coated: Pantone 430C
Solid Uncoated: Pantone 430U
RGB: R129 G138 B143

CMYK Coated: Pantone 430PC
CMYK Uncoated: Pantone 430UP
CMYK: C33 M18 Y13 K37

Web: #818A8F

alliedtelesis.com



Color Coding

As an aid to navigation, a basic color coding system is used
throughout our website. This system has been extended to our
corporate collateral when appropriate.

The appropriate color should be used as a ‘key color’ when
designing and laying out collateral. Use the appropriate color in
document type labels and as a key color for collateral.

If you have any questions regarding color coding usage, please
contact a member of the Corporate Marcom Team in San Jose,
California.
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Product Information
Solutions Information
Corporate Information

Support and Training Info

Managed Services

Pantone 2955

Pantone 145

Pantone 484

Pantone 348

Pantone 5435

Pantone 430

alliedtelesis.com



Color of the Allied Telesis logo

The Allied Telesis logo should appear in Correct color usage

Black and PANTONE 1797 only.

When printing in four-color process, the logo should appear in 'ﬁ . Y
Black and the CMYK equivalent of PANTONE 1797. A A A"led Telesls
» Correct 2 and 4 color application

One-color versions of the logo may also be used, but are limited
to black or white. This application, atthough approved, should be used

rinimally AV Allied Telesis’

The logo must never appear in any other colors.

Opposite are some examples of how color may be applied = Allied T@]@Sis A”IZd TZIZSIS

to the logo.

» Correct 1 color applications

Incorrect color usage

AV Allied Telesis AVE Allied lelesis”

AVL Allied Telesis

I1'] Corporate Style Guide, 2013 alliedtelesis.com



Tag line

Graphic tag line
» Use only supplied, approved artwork
» May be reproduced in 3, 2 or 1 colors depending on your print specs. Use correct artwork for your print application.

Our tag line is designed to: K
»  Provide some thought-provoking interrelationship between the
two phrases by use of the colon (for example, as opposed to

“the solution is the network’) M h tW& k
» Przvsiz:altobr:”ijge?rgfnv:)j; name to what we do in a more fluid, -the SOIUtlon : _t e ne r

meaningful manner
»  Help guide us to an image as a solutions provider as opposed to

a "box supplier” PANTONE 484 PANTONE 2955
»  Help establish our identity and positioning as a solutions provider

and valued partner in a variety of vertical markets.

Sizing
The tag line is not protected by registered trademark. For legal » When using the approved artwork, the size should be slightly smaller than the Allied Telesis logo. To size correctly, ensure that the
reasons, any collateral that is produced for global use should not total height of the tag line is the same as the height of the i in “Allied Telesis.”

include the trademark symbol. - . -
' AVE Alliecd Telesis”  the solution : the network

The tag line is subject to change as our business focus evolves.

» When used side-by-side, logo and tag line should share a common centerline.

Bl A% Allicd Telesis the solutic:: : the netwerk

Text tag line

the solution : the network

» Use of the tag line in a text-only format is not preferred, but is sometimes unavoidable (for example, in text-only email signatures).

» Tag line should only appear with the company name. In no circumstances should it be used without the company name, either as
alogo or as text.

» Tag line should always appear in lower-case text.

Download this art at » Tag line should appear in English in all regions.
http/ / Mmarcom »The colon ( ;) must have equidistant space on both sides. The colon indicates a relationship between the solution and the network,
on the Allied Telesis internal network not an example. “the solution: the network” is incorrect.

» Do not use light/bold pattern in text applications. If this effect is desired, use the approved artwork.

12 | Corporate Style Guide, 2013 alliedtelesis.com



Tag line usage

As with the logo, the Allied Telesis tag line should appear only in its
approved colors.

When printing in four-color process, the tag line should appear in
Black, andthe CMYK equivalents of PANTONE 2955 and 484,

[t should appear on every piece of marketing communication, but
used discreetly. The tag line should not be the focal point of the piece.

Use of the tag line should be limited to promotional or marketing-

focused collateral. Do not use on legal or contract-related documents.

One-color versions of the tag line may also be used, but are limited to
black or white. This application should be used in instances where the
tag line is reproduced over a background color or photograph.

The tag line must never appear in any other colors. Individual
elements should never be altered, misplaced or miscolored. See the
examples, right, for incorrect usage of the tag line.

The tag line should only be used alongside the logo, on the bottom of

a single page or final page of collateral. The tag line should never be
used without the company name.
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Correct use of the tag line

the solution : the network

» Correct 4 color application

the solution : the network

» Correct 1 color applications

Incorrect use of the tag line

thefselution :
th& network

» Do not alter the position of tag line elements

the salution®thathetwork

» Do not change the color of the tag line

the solution : the network

» Correct 2 color application

the solution : the network

AVL Allied Telesis
the solution : thé.network

» Do not size larger than Allied Telesis Logo

» Do not use 4 color over dark background

alliedtelesis.com



Website Identifer

To increase awareness of our global corporate website and to
enhance brand recognition, we have created website identifier
art. The unique graphic treatment of the identifier helps brand the
website as a destination instead of an obligatory afterthought.

Do not use “www’’ with our website URL.
www.alliedtelesis.com is a mouthful: |7 syllables! alliedtelesis.com is

only 7 syllables.

Use approved reproduction art. If art is not available, compose the
web identifier using these specifications:

alliedtelesis.com

» Gill Sans Std Bold, PANTONE 484, » Gill Sans Std Light, Black,
-30 letterspacing -30 letterspacing

Download this art at
http://marcom

on the Allied Telesis internal network
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alliedtelesis.com

alliedtelesis.co.uk
alliedtelesis.de
alliedtelesis.fr
alliedtelesis.ie
alliedtelesis.it
alliedtelesisru
alliedtelesis.dk

alliedtelesis.com.sg

alliedtelesis.com.au
alliedtelesis.at
alliedtelesis.be
alliedtelesis.combr
alliedtelesis.com.cn
alliedtelesis.pl
alliedtelesis.ch

alliedtelesisse

alliedtelesis.cz
alliedtelesis i
alliedtelesis.hu
alliedtelesis mx
alliedtelesis.conz
alliedtelesis.no
alliedtelesis.ro

alliedtelesis.cs

alliedtelesis.com



Typefaces

The Allied Telesis corporate typeface is Gill Sans Std.
The secondary typeface is Helvetica Neue.

See right for examples of the typefaces that may be used, and refer to
individual sections for its use in literature, advertising and muttimedia

applications.

Please refer to the Design Specification section of this guide for
further information on typography.

If you have any questions, please contact a member of the Corporate
Marcom Team in San Jose, California.
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Gill Sans Std Light

Gill Sans Std Light Italic

Gill Sans Std Regular

Gill Sans Std Italic

Gill Sans Std Bold

Gill Sans Std Bold Italic

Helvetica Neue Roman

Helvetica Neue Bold

Helvetica Neue Condensed

Helvetica Neue Bold Cond.

abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijkimnopgrstuvwxyz
ABCDEFGHIIKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJ[KLMNOPQRSTUVWXYZ

abcdefghijklmnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijkimnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijkilmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijkimnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijkimnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

alliedtelesis.com



The Binary Cloud

The Binary Cloud used within Allied Telesis corporate branding is

a fresh and stylish design to show the positive way in which Allied
Telesis provides the infrastructure of cloud computing. The binary
lines illustrate network cloud activity while providing a visual link back
to our previous “swoosh” branding.

The Binary Cloud creates a feeling of movement without requiring a
large amount of space on a page. It can be used across the top of all
printed and multimedia material without overpowering the page.

The Binary Cloud consists of two elements: a colored background
gradient, overlaid with the Binary Swooshes.

The Binary Swooshes may also be used without the background
gradient, depending on the design of the material. The Binary
Swooshes fade to transparent at either end of a swoosh. The Binary
Swooshes should not end abruptly.

The Binary Swoosh should appear only in its approved colors.

The Binary Cloud may appear over a tint background of PANTONE
2955 or reversed out as white. If used in black-and-white advertising,

a black version of the Binary Swooshes is available.

The Binary Swoosh must never appear in any other colors.
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o1,
010010
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110010101101 1100, 01001110y, 10000 100000010

P010000g, .

Download this art at
http://marcom

on the Allied Telesis internal network

alliedtelesis.com



Positioning of the Binary Cloud

The Cloud must span the full width of the page or spread,

running from edge to edge across each communication piece. The
Binary Swoosh should bleed — appear to run off the page, both
horizontally and vertically.

The Cloud may consist of the background gradient overlaid with
Binary Swooshes, or as Swooshes alone.

Cloud elements and templates for use are available from Corporate
Marcom.
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Correct use and positioning of the Cloud

Incorrect use and positioning of the Cloud

THE CLOUD

» For flyers, datasheets, and low-page-
count collateral, the gradient should end
2in (50 mm) below the top margin.

» For brochures, solutions guides, and
high-pagecount collateral, gradient
should end 4 in (100 mm) below the top
margin.

» Gradient is linear, -90°, from 10%
of color (PMS 2955) to 0%. Use the
Gradient Feather tool in Adobe InDesign
to achieve this or obtain art from Corpo-
rate Marcom.

BINARY SWOOSHES
» Use the approved supplied art.

» Enlarge the art to fit the width of the
piece — including bleed. Align the art
at the top of the bleed so that swooshes
show movement off the page.

» The swooshes are meant to be dynamic
and unique rather than identical with
each use. Tweak the size and placement
for best effect on each design — for
instance, to better frame overlaid text, or
avoid visual clutter with overlaid logo.

alliedtelesis.com



The Cloud and imagery

Photographic images may be used in conjunction with the Binary
Cloud. Always use the gradient layered behind the Binary Swooshes.
Swooshes should not be overlaid onto busy imagery without the
background gradient.

The Cloud gradient should always appear layered on top of

photographs. Text should always appear layered on top of the Cloud.
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Correct usage of the Cloud and imagery

IP Video
Surveillance

Solutions

. ‘ LY
@
0 |O||O(J bl
909 d{

RS Ollon

00100
=
)11000NOIC

» Use Binary Swooshes only at the
top of the page.

e i AVEE Allied Telesis’

Secure, Intelligent Infrastructure for

» Do not use Binary Swooshes alone when the

background is busy. Include the cloud gradient.

alliedtelesis.com



Style of imagery

Allied Telesis uses a mix of “people” and “corporate” images which
convey our brand attributes of being business supporting and a
friendly company to do business with.

Images used should be those which portray and focus on the
corporate/support fields in which Allied Telesis operates:

» Connecting people

» Connecting through (and with) technology

» Connecting workgroups

» Connecting communities

Other General Guidelines Include:

» Subject should be facing the viewer (looking at the camera)
» People should be dressed in red when possible

» Images should be warm and inviting

[t is possible to use a mix of styles in any piece of communication,

although the bias should always be towards corporate imagery.
Use color images where possible.
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Correct style of corporate imagery

alliedtelesis.com



Incorrect style of imagery

Do not isolate people or objects from their backgrounds. Incorrect style of imagery

This style of photography is reserved only for presentation of
Allied Telesis products.

» Do not “cut out” or isolate people from backgrounds

20 | Corporate Style Guide, 2013 alliedtelesis.com



Product Photography

All product photography requirements must be referred
to Corporate Marcom.

High resolution photography for marketing purposes is created

in a professional studio environment with standard angles, color
correction, creation of “‘wet table” effects and shadows.

Only professional photos are acceptable for corporate
communications.

Product photos should be isolated from the background by an alpha
channel. Products may appear laid over the existing background of a
document, but should not have a specific background of their own.

Angle and pitch

Angle: I3° on average; 12° for long products,
[5° for short products

Pitch down/angle: 10° on average, 8° for deep products,
[1° for short products

Variations: NICs, XEM modules, optical and wireless products
should be angled in the reverse direction.

Color matching and lighting

Lighting, shadows and color should also be kept consistent on all
product images and matched to the example images shown here.
Close attention should be paid to consistent color, the CMYK value of
the gray on the product should be corrected to C21, MI4, Y15, KO.

Drop shadow and reflection

The drop shadow on the product should appear in the same style
on all of the standard product images, as shown here. Reflections
are generally created digitally, however products may be shot with
a white background on plexiglass for more complex reflections. All
supports should be out of view when taking photographs.

21 | Corporate Style Guide, 2013

Correct usage: angled for marketing applications

» Smaller products (NICs, XEMs, Optical, Wireless) use a reverse angle

Correct usage: straight-on for technical applications

ASSSARBARAR LSS

» Do not use reflection with straight-on photos

Incorrect usage

» Do not put any boxes around product photos.

» Do not use reflection when photo is small

alliedtelesis.com



Product Silkscreening

Use the five-stripe Allied Telesis Logo on products. If the product
ships with any blank panels or small, removable parts, then use the
logo on those parts. Avoid use of the “ATI" mark without the “Allied

Telesis” wordmark, especially on cards: ATl is the trademark of

another company which manufactures cards.

Always include the product name with a small description beside the

Allied Telesis logo.

If the product name is not used to order the product, the product

part number should also be stated on the product.

Example: SwitchBlade x3112 is the product name, but the chassis part

number is AT-SBx3112 which appears next to the logo.

Labelling of LEDs and ports, etc. is always done in CAPS.

Fonts: Helvetica Neue 75 Bold
Helvetica Neue 77 Bold Condensed

Colors: Gray
Gold
Red
Blue
Green
Orange
Yellow
eco Green
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PANTONE 423C
PANTONE 124C
PANTONE 1797C
PANTONE 3005C
PANTONE 802C green
PANTONE 165C orange
PANTONE 108C
PANTONE 360C
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Product Name: Design Language

Wherever possible, we strive to unify our product branding under
the umbrella of our new design language. The logos on this page have

been redesigned with this in mind. AIIiEd\/\/are PlUSTM I I

OPERATING SYSTEM v

Our design language relies on contrast in weight and color. Product
names are divided into two parts. The “operative” or more READY
important segment of the product name is presented in Gill Sans Std

Bold and PANTONE 484. The remainder of the name is presented in

Gill Sans Std Light, black. SWitCh Blade® X3 | |2

ACCESS EDGE CHASSIS SWITCH

Product name logos are redesigned or created on an as-needed basis.
Please contact Corporate Marcom for the latest product branding art

before beginning a project. E'th e I”G RI D "
CentreCOM

& Net.Monitor

)
\

'Net.Cover:

Converteon™

MANAGED MEDIA CONVERSION SYSTEM

Download this art at
http://marcom

on the Allied Telesis internal network
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Copywriting

Copy should be informative and inspiring. Create a feeling
of confidence. Use short direct sentences in easily understood
language. Focus on customer needs and benefits.

Understand the audience for your communication. Think what
they will do/what will their reaction be after reading/absorbing the

communication.

Keep printed collateral as professional copy, keeping Allied Telesis as
the subject/third person. When writing copy for advertising, e-mailers
and posters, the copy may be presented with a more personal note,
for example including such phrases as we, you and us.

Please contact Corporate Marcom in San Jose, California for any
copywriting requirements.
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Incorrect copy style

Allied Telesis engineers high-performance, high-quality, future-proof products to
meet all of your cutting-edge voice, video, and data networking needs, without
breaking your budget. From unmanaged and WebSmart switches to Layer 2 and
Layer 3 switches, our strength is in producing efficient, streamlined, powerful
products that will last for the life of your network and deliver the highest-possible
return on your investment.

Correct copy style

Allied Telesis engineers high-performance, high-quality, future-proof products to
meet every cutting-edge voice, video, and data networking need, without breaking
the budget. From unmanaged and WebSmart switches to Layer 2 and Layer 3
switches, Allied Telesis produces efficient, streamlined, powerful products that

will last for the life of the network and delivers the highest-possible return on
investment.

alliedtelesis.com



Word conventions

Please note regional variances may occur in spelling. Collateral intended for global distribution should use

American English spelling and grammar. For trademarking information, see pages 27 and 28.

and (do not use ‘&)
[0T (remove base)
10/100TX (remove base)

10/100/1000T (remove
base)

1000LX (remove base)

1000SX (remove base)

000X (remove base)

10G

I0GbE

10 Gigabit

SB4100 Series (remove
AT-)

AlliedView

AlliedWare

Allied Telesis
(never use ATI)

auto-configuration
auto-ranging
database

DiffServ

DSL

e-mail

eco-friendly

@& end-user
@D Ethernet Protected

Switched Ring
(EPSRing™)
Ethernet-based
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Fast Ethernet
full-duplex

GB

GBIC

Gbps (not Gbit/s)
GbE

half-duplex
hardware-based
home page
hot-swappable
hyperlink

IEEE 802

intelligent Multiservice
Gateway (IMG)

integrated Multiservice
Access Platform
(IMAPTM)

Internet

intranet

IPSec

IPTriple Play

IPv6

KB

kbps (not kbit/s)

loadbalancing

low-density

MAC address

MB

Mbps (not Mbit/s)
MDI/MDI-X

MHz

MissingLink

Mpps

multi-mode
multi-protocol
multiservice
Net.Cover
non-blocking
non-condensing
online

OSPR2

PCl-Express (PCle)
PCl Extended (PCl-x)
Plug & Play
Point-to-Point Protocol
policy-based

POTS

Power over Ethernet
PPPoA

PPPoE

PoE (POE in product
names)

QoS

Rapid Spanning Tree
RIPvIA2

RoHS

RJ-45

R] point five (not R].5)
AT-SBx908

SFP

single-mode

spanning tree

Stateful Inspection Firewall
Store-and-Forward
SwitchBlade

V AC

VCStack

vDC

Web-based

Web site

WiFi

wirespeed

X.25

xDSL

XFP

Allied Telesis Style

Allied Telesis

Never use the Company name as a possessive.

» Example: Allied Telesis"iMG should be written The
Allied Telesis iMG

Acronyms

Spell the phrase out the first time, including the
acronym in parentheses. After the first time, use
only the acronym. First use of acronyms in headings
is acceptable.

» Power over Ethernet (PoE)

Product Series

A collection of products with the same basic
product number is referred to as a Series. Capitalize
Series when it is preceded by the product name.

» Example: 8/00S Series

Product Families

A collection of products that spans different Series
is a Family.

» Example: Allied Telesis iMAP Family

Product Names

Use the complete product name the first time, then

the casual name thereafter.

» Example: AT-81005/24 the first time, 81005/24
thereafter

Oxford Commas (ED
Use a comma prior to “and” in a list for clarity.
» Example: Switches, Routers, NICs, and iMGS.

alliedtelesis.com



Numbers and units

The numerical value always precedes the unit, and a space is always used to
separate the unit from the number. The exceptions to this rule are for the
unit symbols for degree, minute, and second for plane angle. Units of data,
bandwidth and temperature are not separated by a space when used as

abbreviations.

Measurements

95 in

95 inches
25 mm
100 ft
2.5 kg

10 km
[00 um
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Data

10T
[0/100TX
[0/100/1000T
1000LX
1000SX
000X

10G

|0GbE

|0 Gigabit
1024 bytes
|00Mbps
9kb

9 kilobits
24kB

24 kilobytes

Power

-48 vDC
240V AC
[50W
50 Watts

Temperature

45°C
[12°F

Quantity

00K is acceptable (denoting
thousands) in such
specifications as:

- 32K MAC Addresses

- 8K Layer 3 entries

- Up to 5K RIP routes

Not acceptable in narrative:

“We sell more than 2K switches

every month”

alliedtelesis.com



Trademarking our name

The legal department has requested that we use the ™ version of our
logo at all times, to create consistency globally, as not all countries are
registered. Using country-specific trademarking can create confusion
and lead to wrong usage elsewhere.

Use the trademarked logo on all marketing collateral, technical
documentation, package, silkscreens, product overlays and websites.

Use “Allied Telesis, Inc.” in legal documents such as contracts and in
copyright statements. Otherwise, “Allied Telesis” alone is acceptable.

Using the Allied Telesis name

Correct Incorrect
Allied Telesis ATI

Allied Telesis, Inc. Allied

Allied Telesis International, Ltd. Allied Telesyn

Allied Telesis (Thailand) Co,, Ltd. Allied Telesis Thailand

Please use a comma before the corporate abbreviation
Inc., Ltd,, Pte, etc.
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Correct

AV Allied Telesis

» Use the trademark symbol with the logo at all times.

Incorrect

This is the is™ Corporate Style Guide.

» Do not use the trademark symbol when referring to the Company in text.

alliedtelesis.com



Trademarking products

Use the trademark symbol on the first occurrence of an Allied Telesis Trademarks (non-registered)
trademarked name in a document only. This eliminates repetition,

which can look messy in long pieces. Product logos should always é!Egﬂg!é;if'us ))) ‘ﬁ é‘

carry the appropriate trademark symbol as part of their design.

Converteon™ AMF~ EPSRing” VCSitack™

Don't trademark other companies or brands; our corporate sign-off MANAGED MEDIA CONVERSION SYSTEM

includes a statement regarding third-party trademarks, which saves us
from incorrectly trademarking.

Allied Telesis trademarks

Registered trademarks Trademarks
AlliedWare® AlliedView™
Net.Cover® AlliedWare Plus™

. ey
SwitchBlade® 3112 K'Net.Cover:

Converteon™ ACCESS EDGE CHASSIS SWITCH
EPSRing™

MissingLink™

Smart MissinglLink™

VCStack™

Trademarks (registered)

Acknowledging trademarks
Our legal department asks that we include the following footnote and
copyright information on all external material:

© 2013 Allied Telesis, Inc. All rights reserved. Information in this
document is subject to change without notice.

All company names, logos, and product designs that are trademarks Download this art at
or registered trademarks are the property of their respective h‘t'tp// Marcom
owners. on the Allied Telesis internal network
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Corporate Bollerplate

The consistent use of this boilerplate corporate description will About Allied Telesis, Inc.

reinforce our brand and message. Founded in Japan in 1987 and with offices worldwide, Allied Telesis is a leading provider of networking

infrastructure and flexible, interoperable network solutions. The Company provides reliable video, voice
and data network solutions to clients in multiple markets including government, healthcare, defense,
education, retail, hospitality and network service providers.

Use this boilerplate text on the back cover of long brochures and
documents as well as in the footer of promotional emails.

Allied Telesis is committed to innovating the way in which services and applications are delivered and
managed, resulting in increased value and lower operating costs.

Visit us online at alliedtelesis.com
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Email Signatures

A standard design has been created for the signoff of all emails, John Doe

. Your Title
internal or external.

Allied Telesis, Inc. | 3200 North First Street | San Jose, California 95134 USA
Direct: +1 408 519 8888 | Fax: +1 408 519 8888 | Mobile: +1 408 519 8888
The copy should be black, with only the vertical lines between the E-mail: john_doe@alliedtelesis.com | Web: alliedtelesis.com

address details to be a secondary color. the solution : the network

This e-mail message is for the sole use of the intended recipient{s) and may coniain confidential and privileged information. Any unauthonzed review, use, dischosure or distrioution
is prohibited. If you are not the intended recipient, please contact the sender by reply e-mail and destroy all copies of the onginal message. If you are the intended recipient, please

The font is Arial and is used in different sizes: 85 advised inat Ine cantant of nis messags is suect 1o acoess, review and disciosure by the senders s-mal Sysiem Adminisiratar.
Name: Avrial, 13.5pt

Title: Arial, 10pt

Address details: Arial, 10pt

Email/Website: Arial, 10pt

Registered address details: ~ Arial, 7.5pt (if applicable)
Disclaimer: Arial, 7.5pt

Specific details may be changed depending upon the employee, office
and region. Fonts, spacing between name, address and disclaimer
must not be altered.

HTML and Microsoft Word versions of the standard signature are
available from Corporate Marcom.

Download this template at

http://marcom

on the Allied Telesis internal network
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PowerPoint Visual Style

The examples on this page will provide a guide to positioning

elements on PowerPoint pages.

The signoff “Thank You” page should appear at the end of all

PowerPoint presentations.

A PowerPoint template file with sample styles, artwork and formats is

available from Corporate Marcom.

Download this template at
http://marcom

on the Allied Telesis internal network

AVEL Allied Telesis

Presentation Title

Subtitie Here

alliedtelesiscom the solution : the network

How to use this template

» Use this template as the starting point for your presentations. Delete or
hide any slides that aren’t needed.

» The slides included here are examples. You can use them as a basis for your
own slides by duplicating them and editing their content.

» To convert an old presentation to this new look, open the old file and drag
its slides into this window. Your old slides will be added to this template in
the new style.

» Qur preferred corporate font is Gill Sans. If you do not have this font
installed, it is available for download from the Directory intranet site. If Gill
Sans is not available please use Arial.

AV Allied Telesis {he solution : the network

Thank you

AV Alied Telesls o skt - o paetwerk

Americia Headeumrien | 19000 Muorth Crwek Parkovar | Sue 100 Sochell | YA 2001 | | LISA | T, + | 800 414 4204 | F:+1 425 401 1075
Agis Pagite Hendguariers | |1 Tei Song Link | Sngapors | 3182 | T0=83 280 3812 | F: 45 6383 1950
EMEA besdgunrtens [Via ot 10 | 400 Chisian | Sowrians | T o1 31 908000 | Foodl $1 6976011

alliedtelesiscom
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PowerPoint Fonts

Gill Sans MT is generally available on Windows. If this font is not Gill Sans MT abcdefghijklmnopqrstuvwxyz
available, use Arial as a substitute. ABCDEFGHIJKLMNOPQRSTUVWXYZ
Gill Sans MT, 28pt HeaC”IneS

(24pt for headlines on two lines)
Gill Sans MT, 18pt » Bullets

Gill Sans MT, lé6pt

Gill Sans MT, l6pt Standard copy
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Design Specifications

Allied Telesis Corporate Marcom has standardized on Adobe
Creative Suite 6 (CS6) for all corporate communications.

The following artwork and templates are available in various Adobe
formats from Corporate Marcom.

In addition, a comprehensive InDesign document, containing copy-
and-paste graphic elements, text styles and usage information, is

available.

Quark XPress is no longer used. Quark XPress documents will be
converted to InDesign CS6 as necessary.
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Standard Cover Elements

On the front cover of all printed material, the Allied Telesis Logo
should be positioned in the top right corner as shown in the example
on the right.

On brochures, flyers, single-sheets, and solutions guides, use a color-
coded badge at the top left to indicate the type of document or
subject matter.

On the back of collateral, the Logo moves to the bottom left of the
page with the tag line to the right, with the three main headquarters
addresses below. Back pages should be kept clean.

There should be no Logo on the inside pages of a piece of
Allied Telesis literature.

BOILERPLATE

» Boilerplate should appear 2 in (50 mm)
from the top of the back cover.

» Boilerplate should only be used for long

form brochures such as Solutions Guides.

Do not use on datasheets/product
information, flyers, or collateral with less
than four pages. See page 29 for current
boilerplate.

SIGNOFF

» Change the red (PANTONE 484) to Black
for one-color printing.

» Use the supplied, approved signoff.

» Tag line should be placed at the right end
of the red bar opposite the logo.
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THE CLOUD
» For brochures, solutions guides, and high-pagecount
collateral, gradient should end 4 in below the top margin.

» Gradient is linear, -90°, from 10% tint of PMS 2955 (at 1
in) to 0% (at 4 in). Use the gradient feather tool in InDesign
to achieve this or request art files from Corporate Marcom.

TEXT
» Align all text using the leftmost column of the layout.

» Align visually — not mathematically. Some manual adjust-
ment may be required to create a visual alignment.

BINARY SWOOSHES
» Use the approved, supplied art.

» Enlarge the art to fit the width of the piece — including bleed.
Align the art at the top of the bleed so that swooshes show
movement off the page.

» The binary swooshes are meant to be dynamic and unique.
Adjust the size and placement for best effect on each design —
for instance, to better frame overlaid text, or avoid visual clutter
with overlaid logo.

Adwast Alerd Pubents, b

Al T, . B T 4 s f gl Al s Gy

Aty
wty e horortl v, e,

Farvmliron, ity eegy s sanue g, smong ol

Ml Taean ey

igh s arrrarr ol e, The Cargary i srsitiond s irarig e sy
et

e ety sosromicd
i ot of e (TO0

vt et (YO Pl b Ct Py 1 el AW LA 7 4] A0 4384 01 e
e P bt 1 T S ik e TIED T 540 4300 W) 3 51 001 40
AL T =T, Vet

48 A D o W
]

IMAGERY

» Full page image, fading to gradient at top. (The cloud gradient
covers the top of the image.)

» Photos of people are preferred over photos of objects or abstracts.
» If possible, the active person in the photo should be wearing red.

AV Allicd Teless
Secure, Intelligent Infrastructure for
Healthcare -

» Photos should have a clear top area so that the text headline is
clearly readable. If necessary, expand the blue cloud gradient
downward to obscure more of the photo.

alliedtelesis.com



Standard Signoff Block

The corporate signoff block is compact and creates a hierarchy of
information with company name, addresses, website, then legal tags.

Proper use of the signoff block creates a visual conclusion to the
document.

SIGNOFF BLOCK
» Change the red (PANTONE 484) to Black
for one-color printing.

» This signoff block was last changed in
December 2012. Please replace any earlier

Versions. Allied Telesis the solution : the network
» Tag line should be placed at the right end of

the red bar opposite the logo. North America Headquarters | 19800 North Creek Parkway | Suite 100 | Bothell | WA 98011 USA | T: +1 800 424 4284 | F: +1 425 481 3895
» Document numbers are provided by EMEA Asia-Pacific Headquarters | || Tai Seng Link | Singapore | 534182 | T: +65 6383 3832 | F: +65 6383 3830

Central Marcom. EMEA & CSA Operations | Incheonweg 7 | 1437 EK Rozenburg | The Netherlands | T: +31 20 7950020 | F: +31 20 7950021
» Use the correct corpprate name and web alliedtelesis.com

address for your region.

© 2013 Allied Telesis, Inc. Al rights reserved. Information in this document is subject to change without notice. All company names, logos, and product designs that are trademarks or registered trademarks are the property of their respective owners.

» Please use a comma in “Allied Telesis, Inc.” DOCUMENT NUMBER

WEB IDENTIFIER

» Do not include “www” in our website
address.

» Change the top-level domain (.co.uk, .de,
etc.) as needed. Adobe lllustrator art is
available for all top-level domains.

TRUNCATED SIGNQFF BLOCK Allied Telesis the solution : the network
» Use only when space is at an absolute
remium. . .
P alliedtelesis.co.uk
© 2013 Allied Telesis International, Ltd. Al rights reserved. Information in this document is subject to change without notice. All company names, logos, and product designs that are trademarks or registered trademarks are the property of their respective owners.
DOCUMENT NUMBER
Download this art at
http://marcom

on the Allied Telesis internal network

35 | Corporate Style Guide, 2013 alliedtelesis.com



differing paper sizes

Standard Layout Grid: Three Columns i Margins expand and contract with

r-— - — i/ /. T/ T/ /"
A > Live content area is
‘ 7125 in wide x 9.75 in tall ‘

(181 mm x 248 mm)

A
\/

All content should be fitted to a standard page layout to facilitate

printing on multiple international paper standards. When paper size ‘ <, Gutters are ‘

changes, the content layout remains the same, floating in the center of 3125 in wide (8 mm)

the page. ‘ ‘
» Columns are

\ 2167 in wide (55 mm) \

Examples of floating layout in differing paper sizes ‘ ‘

Magfizine Wide' us !_etter ) A Catalog
8-1/8inx10-7/8in 8-1/2inx11in 210 mm x 207 mm 210 mm x 280 mm ‘ ‘
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Standard Layout Grid: Two Columns

differing paper sizes

I » Margins expand and contract with

o T
A > Live content area is
‘ 7125 in wide x 9.75 in tall ‘
(181 mm x 248 mm)
All content should be fitted to a standard page layout to facilitate ‘ B - ‘
printing on multiple international paper standards. When paper size ‘ <, Gutters are ‘
changes, the content layout remains the same, floating in the center of 3125 in wide (8 mm)
the page. ‘ \
» Columns are
\ 3.4in wide (86 mm) |
| |
| |
| |
| |
| |
| |
| |
| |
| |
| |
| |
| |
| |
\
A
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Page Folios: Short Documents

Single or two-sided
one-page document AVE Allied Telesis

the solution : the network

North America Headquarters | 19800 North Creek Parkway | Suite 100 | Bothell | WA 98011 | USA | T: +1 800 424 4284 F: +1 425 481 3895
Asia-Pacific Headquarters | |1 Tai Seng Link | Singapore | 534182 | T: +65 6383 3832 | F: +65 6383 3830
EMEA & CSA Operations | Incheonweg 7 | 1437 EK Rozenburg | The Netherlands | T: +31 20 7950020 | F: +31 20 7950021
alliedtelesis.com
alliedtelesis.com the solution : the network

©2012 Alied Telesis, Inc. Al ights reserved Information in this document s subject to change without notice. All company names, logos, and product designs that are trademarks or registered trademarks are the property of their respective owners.
DOCUMENT NUMBER

Front page if two-sided

Front page if one-sided, back page if two-sided

Facing Pages

(4 pages or less)
alliedtelesis.com the solution : the network
Page 1
alliedtelesis.com the solution : the network
Page 2 (left page) Page 3 (right page)
FOLIOS
» Do not use page numbers in any documents of four pages or fewer. AV Allied Telesis the solution : the network
» Always place Web identifier left, tag line right. North America Headquarters | 19800 North Creek Parkway | Suite 100 | Bothell | WA 98011 | USA | T: +1 800 424 4284 | F: +1 425 481 3895
. ' o Asia-Pacific Headquarters | |1 Tai Seng Link | Singapore | 534182 | T: +65 6383 3832 | F: +65 6383 3830
» Do not use the Allied Telesis logo in folios. EMEA & CSA Operations | Incheonweg 7 | 1437 EK Rozenburg | The Netherlands | T: +31 20 7950020 | F: +31 20 7950021
» No page numbering or folio on back pages. alliedtelesis.com
» If space is at a premium, use the signoff block without addresses. DocUET R ' ” ’
Page 4 (back page)
Download this art at

http://marcom

on the Allied Telesis internal network
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Page Folios: Long Documents

Facing Pages

(documents more than 4 pages)

Front page: no folio. Use appropriate cover design.

39| Document Name alliedtelesiscom

Left page

FOLIOS
» Always place Web identifier left, tag line right.

» Page numbers may be used in documents of five pages or more. See the formatting here.
Note that the page number hangs slightly outside the content margin.

» No page numbering or folio on back pages.
» Do not use the Allied Telesis logo in folios.
» If space is at a premium, use the signoff block without addresses.

Download this art at
http://marcom

on the Allied Telesis internal network
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the solution : the network Document Name | 39

Right page

AV Allied Telesis

the solution : the network

North America Headquarters | 19800 North Creek Parkway | Suite 100 | Bothell | WA 98011 | USA | T: +1 800 424 4284 F: +1 425 481 3895
Asia-Pacific Headquarters | |1 Tai Seng Link | Singapore | 534182 | T: +65 6383 3832 | F: +65 6383 3830

EMEA & CSA Operations | Incheonweg 7 | 1437 EK Rozenburg | The Netherlands | T: +31 20 7950020 | F: +31 20 7950021
alliedtelesis.com

©2012 Alied Telesis, Inc. Al ights reserved, Information i this document s subject to change without notice. All company names. logos, and prod
DOCUMENT NUMBER

Back page. No page nhumber on back page.
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Using Type

Type is perhaps the most powerful design element on our pages.
Pay attention to type details — this makes the difference between a
well-designed page and simply a typed document.

Kerning and letterspace

Use “Optical” kerning. Letterspace your text somewhere between
-20 and -25. People read by recognizing word shapes, not individual
letterforms. Compressing the letters together in a typeface like Gill
Sans results in easier-to-recognize word shapes.

Optical Margin Alignment
Use the Optical Margin Alignment function (InDesign, Story palette)
to enable visual alignment of margins and the correct handling of
paragraphs which begin with a quote.
"Apostrophes and Quotes should always hang outside the visual
margin of a paragraph, thus.”

Size Matters

For document titles, headlines, and the like don't be afraid to use very
large sizes of type — in a light weight. Keep headlines and titles short
to create an eye-catching design that communicates instantly.

Fonts Matter

Use only these typefaces for professionally designed corporate
communications. Do not substitute other variants of Gill Sans, and do
not use Arial, Swiss or Helvetica in place of Helvetica Neue.
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Light & Large

SMALL AND BOLD

Use Contrast

In weight and size

Tighten the kerning

Gill Sans Std

Light is preferred for document titles and body text.

Regular should be used for diagrams and where emphasis is needed in body
text.

Use Bold very sparingly. The letterforms in Gill Sans Bold differ
significantly and are difficult to read when used in anything other
than short subheads.

Helvetica Neue

Light Condensed should be used for lists of specifications and features or within tables.
Bold should be used for subheadings within lists.
Medium Condensed may be used for minor subheadings within lists and tables.

alliedtelesis.com



Type Styles

As a general rule, layouts should be very legible and easy to read.

A mixture of upper and lowercase characters are used; never use all
upper case. Use of italics should be kept to a minimum. Text must
always be left aligned and not justified or centered.

» In general, avoid hyphens in body text.
» All text should use -20 tracking, optical kerning, and optical margins.

» All collateral uses a baseline grid, ensuring that copy maintains consistent baselines across
the page. This grid is embedded with collateral templates available from Corporate Marcom.

» Do not try to add too much copy to any one page or use long line lengths.

» Technical specifications appear in a smaller font, but these sections should still be given the
feeling of space.

» These styles are available from Corporate Marcom for use within Adobe Creative Suite. They
are embedded in all collateral templates.

» Gill Sans Std Light, 30/24
» Used as main headline on all collateral

» Gill Sans Std Bold, 10/11, all caps
» Used as a subhead for the main headline

» Gill Sans Std Light, 11/14

» Used for introductory/summary
paragraph at the head of documents
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Headline

HEADLINE SUBHEAD

Intro Paragraph, consectetur
adipisicing elit, sed do
eiusmod tempor incididunt
ut labore et dolore magna
aliqua.

» Subhead: Gill Sans Std Bold, 10/10,
PANTONE 484

» Body text: Gill Sans Std Light, 10/14
(aligned to baseline grid of 7pt)

» Bullets: Gill Sans Std Light, 10/14

» Bullet should be square, 6pt, centered
vertically with text, PANTONE 484

» Gill Sans Std Bold, 17/12.5,
PANTONE 2955 or Black

» Used for headlines within callouts or
Key Features boxes

» Helvetica Neue 75 Bold, 9/12

» Used for subheads within callouts or
in listings of features or specifications

» Helvetica Neue 75 Bold, 7/8

» Used for second level subheads within
callouts or in listings of features or
specifications

» Helvetica Neue 47 Light Condensed, 8/9

» Used for lists of features or other small
bulleted lists

» Use double right quote character for
bullets

» Gill Sans Std Regular, 8/9,
PANTONE 2955

» Used for product part number or ordering
number

» Helvetica Neue 57 Condensed, 8/9

» Used for description of products in
Ordering Information blocks

Body Text Subhead

Body Text lorem ipsum dolor
sit amet, consectetur adipisicing
elit, sed do eiusmod.

m Body Text Bullets

Features Headline

Features Subhead 1
Technical Specifications

Features Subhead 2
Power Consumption

» Features Bullet
» Power over Ethernet Plus

Ordering Product Number
AT-1234/POE+

Ordering Specifications
24-port Gigabit Ethernet switch

alliedtelesis.com



Typography

Correct

» Left alignment, line break between
paragraphs, correct kerning and leading

» Lines conform to common baseline grid

Et tamen in busdad ne et que pecun modut est neq comque nihil
quod a impedit anim id quod et maxim. At vero eos et accusam et
odio dignissim anim blandit praesent lupatum delenit este recusand
necessit atib et saepe eveniet anim repudiand.

Neque hominy eos infant aut quod et maxim comque nihil quod
impedit anim id quod maxi aut necessit atib et saepe eveniet anim
repudiand.

Et tamen in busdad ne et que
pecun modut est neq comque
nihil quod a impedit anim id
quod et maxim. At vero eos
et accusam et odio dignissim
anim blandit praesent lupatum
delenit este recusand necessit
atib et saepe eveniet anim
repudiand.

Neque hominy eos infant aut
quod et maxim comque nihil
quod impedit anim id quod
maxi aut necessit atib et saepe
eveniet anim repudiand.

Incorrect
» Incorrect paragraph indentation

» Baselines not on grid, do not line up
across the page

Incorrect

» Incorrect use of justified text
and leading

Incorrect

» Incorrect kerning, word spacing
and hyphenation of words
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Et tamen in busdad ne et que pecun modut est neq comque
nihil quod a impedit anim id quod et maxim. At vero eos et
accusam et odio dignissim anim blandit praesent lupatum delenit
este recusand necessit atib et saepe eveniet anim repudiand.

Neque hominy eos infant aut quod et maxim comque nihil
quod impedit quod maxi aut necessit atib et saepe eveniet anim
repudiand. Endium caritat cum omning null ut anim caus peccand
quaerer.

Ettamen in busdad ne et que pecun modut est neq comque nihil quod
a impedit anim id quod et maxim. At vero eos et accusam et odio
dignissim anim blandit praesent lutum delenit este recusand. Neque
hominy eos infant aut quod et maxim comque nihil quod impedit
quod maxi aut necessit atib et saepe eveniet anim repudiand.
Endium caritat cum omning null ut anim caus.

Et tamen in busdad ne et que pecun modut est neq comque nihil
quod a impedit anim id quod et maxim. At vero eos et-accusam et odio
dignissim anim blandit praesent lupatum delentt este recusand. Neque hom-
iny eos infant aut quod et maxim comque nihil quod impedit quod maxi
necessit atib et saepe eveniet repudiand. Endium caritat cum null
necessit atib et saepe eveniet anim repudiand.

Et tamen in busdad ne et
que pecun modut est neq
comque nihil quod a impedit
anim id quod et maxim.

At vero eos et accusam et
odio dignissim anim blandit
praesent lupatum delenit
este recusand necessit

atib et saepe eveniet anim
repudiand.

Neque hominy eos infant
aut quod et maxim comque
nihil quod impedit quod maxi
aut necessit atib et saepe
eveniet anim repudiand.
Endium caritat cum omning
null ut anim caus peccand
quaerer.
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VolP Server

Diagram and Table Styles

Fiber port VLAN tagged

File Server

In keeping with the Allied Telesis branding style, diagrams, bars, charts,
tables and technical specifications should be clearly laid out.

Information should be arranged in an easy-to-read format. Excessive
Example 2
content should not be squeezed and made to fit on a page. White |pph°,'.:_ Ut

Copper port VLAN tagged
Fiber port VLAN tagged

space is encouraged.

Diagrams

Technical network diagrams that are destined for collateral should be

Video N

. Management
\\

created by a professional Marcom designer in isometric format.

Use the colors from the corporate palette only and keep consistency
between the icons you use in all your materials.

AT-MC606

Diagram icons and other art are available from Corporate Marcom.

Tables

Tables should be made easier to read with alternating fills and
contrasting header rows. Styles and sample tables are available from
Corporate Marcom.

== Coax link
| Gigabit link
e 10/100/1000 link

MAXIMUM POE PORTS SUPPORTED

E?l‘llyrER SUPPLY M‘Bﬁ%’&‘#“ ‘,’\?,,E\.'I‘}\".‘;'EE CLASS 1 ‘ CLASS 2 CLASS 3 CLASS 4
(4.0W) (7.0W) (15.4W) (30W)
AT-PWR250 250W - - - - -
AT-PWR800 800W 480W 48 48 31 16
Download icons in lllustrator format AT-PWR1200 1200W 780W 48 48 18 2%

http://marcom

on the Allied Telesis internal network
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Paper specifications

Stationery
Letterhead, Continuation/Second Sheet and Complement Slips:
White Printspeed 100gsm or equivalent

Business Cards:

White Ivory Board 335gsm or equivalent

Collateral

Coated papers with a smooth texture are preferred. Overly glossy
coatings (such as aqueous glosses) are to be avoided. Use 100-pound
gloss text or equivalent — no heavy weights or card stock.

Use brilliant white or ice white papers, never a cream-colored stock.

44 | Corporate Style Guide, 2013
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| etterhead

Download this template at

http://marcom

on the Allied Telesis internal network

Allied Telesis, Inc.
19800 North Creek Parkway, Suite 100 | Bothell, Washington 98011 | USA
Telephone 425-487-8880 | Fax 425-481-3895

alliedtelesis.com

AVE Allied Telesis

the solution : the network
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Envelopes

)

= Allied Telesis”

Allied Telesis, Inc.
3200 North First Street | San Jose, California 95134 | USA

alliedtelesis.com

Download this template at

http://marcom

on the Allied Telesis internal network
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Business Cards

Specifications

Size: 3.5inx2in (90 mm x 50 mm)

Colors: Black and Pantone 1797 (Red)

Logo usage:  Allied Telesis (Black and Red only, 5-stripe variant)
Fonts: Gill Sans Std Light and Gill Sans Std Bold

Important information

This template (actual size) is the master template that is to be used.
The front of the business card must not be changed in any way, shape
or form. No additional logos are to be used on the business card.
The alliedtelesis.com web identifier is to be situated in the bottom left
corner of the card. The web address should be level (on the same
line) as the e-mail address used.

In order to maintain consistency, it is important that the above
guidelines are strictly followed. If you have any questions, please
contact Corporate Marcom.

The back of the card features full coverage PANTONE 484 with the
appropriate web identifier reversed out. Variations are acceptable for
custom applications such as sales, shown here.

Download this template at

http://marcom

on the Allied Telesis internal network
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AV Allied Telesis”

Tracey Fisher Allied Telesis International Ltd.
Collateral and 24 Bridgemead, Westmead Industrial Est,,
Production Executive Swindon, Wiltshire, SN5 7YT, UK

Direct Tel +44 (0) 1793 501 423

Tel +44 (0) 844 800 76 99

Fax +44 (0) 1793 501 417

Mobile +44 (0) 7766 13 14 63
alliedtelesis.com tracey_fisher@alliedtelesis.com

alliedtelesis.com

» Standard card back

* alliedtelesis.com

Scan with your
smartphone to
download a PDF of the
Allied Telesis
product catalog.

» This optional card back is for use by sales personnel

alliedtelesis.com



Brochures and Solutions Guides

AL Allied Telesis AL Allied Telesis
Global Training Programs Secure, Intelligent Infrastructure for

Download this template at

http://marcom

on the Allied Telesis internal network
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Flyers / Single Sheets

Download this template at

http://marcom

on the Allied Telesis internal network

- Solusons | AV Allied Telesis [ Soluions AL Allied Telesis

Secure Access Solutions for
DOD and Military Applications
-

Mare than any time in
history, United States
military and defense
organizations rely heavily
on rapid, reliable, secure
communications o
protect against threats and
terrorism, and support
military on the front lines,

alliedtelasis com
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Communications ane needed anywhers
n the world, often in the fiskd, where no
IT smppert ar permanent facilities st

Allied Teless boasts 2 well-camed
reputation for previding smple-to-inetall
eany-to-use, and highly refiable weoss
etworkng technology, winch plays @
pivotal role in protecting ULS, borders
and supparting the men and women
serang the caurdry,

Albed Tebess has supgled the
Departrment of Defense and military
with highly refiabie and secure P
networking infrastructure for years,
widely used in nearty every aspect of
eommunications, Alled Teless solutions
ean be found in tanks and miltary

li,"-l

wehicles, in jot fighters and in laptops
used by military command in the
bartlaflld

Edvwards Air Foree Base in C
operates America’s leading flight test
and training renters for combat warfare.
K chese Alied Teless to provide bigh
capacity, high performance switches
insupport of its light srmulstors used
for plot tranng, Swmulators rety on
real-time hagh defintion video mmagery
that veually represents the conditrons
during actual fight. Coupled with ths
ane the aircraft contnols that find: direxctly
with the visual acton. Alfed Teless
SwitchBlade™ ¥308 Layer 3 switches
are used because of their achanced
functianality designed for high mation,

dorma

he soluton 1 the network

Non-Stop Healthcare Network

Solutions

Digital devices and
electronic records are
revolutionizing the
healthcare industry
Albed Tedess, a giobal
Ethernet tach

oy for

addressés the demarids 1

Healthcare Networks are
Inereasingly an Life Suppore

Freen large healtheare orgin

povEmment mand:

netwank r o e ksl b el

cribial vetparernents.
B an e of tight capetal Budets,

healthcane T departrients need to pet

e vithu fronn the dollars avalabie 10

spend,

Don't Just Treat th

Symptoms
LR and RIS

akorig v
such as Me
HIPAA con

ls cprtral
nennss system. Lile the human body,

ahe

T 1 Ol s

Bussy [T deparbments con

vy install

network infrasts e reactive

biis to an mmediate demand or

anvtal requirement. The resh

e problems of network,

pacity and functionality

A bt and hesdiby medical information

AN COmmenicaTion chnology (0T)

network means ey

services and

top networking high-avalabiity

e that rebeves the rak of

5 vidkeo-optimized

e af monving masstee

| Serueity: IP netweannk

meowporating, the maost ads

securily functions 1o protect sensithe

M netwaxkng

an interrek vty s and e g tirg filer, coppen

EUtLE ke it Frrwes oveer Fthermet (Fod )
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intelligent Multis

PRODUCT INFORMATION

Product Information / Datasheets

AT-IMG606BD-R2

FTTHMULTISERVICE GATEWAY WITH ANALOG VOIP

The Allied Teless AT-MOS0EB0-RL gateway provides enhar

ced

performance for routing and NAT traffic management.

The Multiservice Gateway
he AL MR

ity 1 1he iceal F

T customer

ecpaprient for the delvery of

s and ertanment
tedephoeny, Rghospe ATV BLCESS,
1P ehevision, and interactive, Tworwiy
e Bured serwmoess Al of tasae

SEMICES AN PR cthe
ol d il Trebwrk Wil
single o the home, The

camibaned dedvery of I Trighe Flay
services — yoice, video and data

benefits both senace provders and

thesr customraes. Seic e prosaders can
quickly defrver advanced services such as
Fil Inbernet, Vose aver IP (VolP), IFTY
and Video on Demand in a scalable way
with cremp ol
End users benefit by having a unigue
dennce mteroonnectg all perpherak,

comipubiers, wirehes, deaes, aalkog and

MAnagETEIL

Wil telephones to a single broadband
e

Voice aver IP

The MCAN: Series offers two FXS
ports, leveraging Si and MGCP
W protocoks, wilh interoperabiit:
establshed with major saftswitch

venckirs Ak marted s the
connection of modems and faxes 1o
e inber aces Ror Durdness, apphcation:,
i Sok-o ervincsments. VolP Oab i

assured through Type of Servce bits

Key Features

» Bt e WA v e

» Port-anl-play e oarbol

= SIP i MOCP VP grodocid st

« Al i Emadch o tuary companidity
»0lass & salvices

« Sppont for anabg s Vol phoness

» Figia Py iy

AV Allied Telesis

St ot s Fvmral | HAT

» DT sappoit

= Acoess Contied List

bt Ceteretiom Sy (06, pont scnersing el
Wich spocfien) paniecten

» AlbadView WIS sucport

« P8 cxmnpond

bocal genaration of combiart fcke resuts

el vone gusl

IP Television

The iMCE00 Sares s optimized for

IF vk strearmng, The G “snocps”
KGMP ket in il illoradrg

ary of different
e s by s chlberent

st 1

miowies o TV channels. This enables
rruiltiples

ah-cpaakity, bigh bit-rites wide
Athost impacting data traffic
or 1P telephony whie delrenng e fast

ehisnie chimgy: i rarrs experd freem

Sireams

wvideq services. MPEG video service
muresperneent and diapnose g possble
through dedicated commands and video

sy can b momtored wang Al
Telesis’ unicgue MPEC strearn monitosing

ol

Data Delivery and Security
The iMA00 Serses appx
leading Quality of Service (Qos)

theniugh 180 Layer 7 and 3 pricwitization
techimigiies nelding proty taggeng
wath ICLE B02.1p. Type of Servce and

is SArViCE Provide

lat servicess for the wick:
speetrum of end austomer profiles,
prorvichng manimium flexibiity in serace
differentiation. Secunty s assured by an
inbegral Satefid Inspection Frewall with
BUAT arud o Iritrieson [
(D
froarn Dol ol Servce (Do), port
seanming and 'Web spoafing.

les tiean Syndean
5

protect end-user networks

Management and Deployment
Thee PMGH00 Senes s desgred (o be
wry e cheploy sl marcge. With the
AliedView™ MM soft
hn MO0 Serme cam b remaotely
provsioned and managed.

re platform,

Optical WAN Interfaces
Thet ATMGHOEB0LR2 effers tinghe-

o (- tioral) optical fiber inks
for FTTIH apphcatian, The independert
e ul JAT-MICGO01Y where the
optical cable is terminated, sflows

vy i balbataon, sromiderian e
rephicerment tharks 15 3 plug-and-pliy
optical connection. i akso prov

sd

GE24BX

Download this template at

http://marcom

on the Allied Telesis internal network

AT-TN-I44-A FTTX SERVICES MODULE

The GE24BX provides 24 ports of 100710008X Ethernet on a single
MAF sarvice madule, yielding the highest value actwe Ethernet salution

avadabla in the market,

Industry Leading Fiber Density
gned i meet the oplosve growth
v FTTx saibsoribens, the GEMBX. feads
the indistry in Tiher density ghang

prosidirs masimum subseriber

LErIC

= wath romnwral eepiprment
featprint, This breakthrough in fiter
thermly o e tf through the wese ol
patented rew fiber optic technology.
. thie FX 10 and R0
family of service madubies, the &
s cornpatibde with all Aled Tehst
108X and 10000 #1055

Comphment,

High Definition Ethemet

Likoeall IMAF service modules, B
GEMEX delfvers a bl suite of Layer
2+ capabdities that are desgned for

bl sevu
delivery, Implemented using
an ahvnced Ethernet swatch faboc,

the GEMRX sets & new standard far
implementing fine grased Cab and

el wire=giees! Trijike

Play s

puaranteed service level agreoments.
The GEFIEX, service nodute mchides
TV (U [er part, spport for
miare VLANs and multicast groups, and

s Pt rates brrutingg, In ackdition,
thee GEREX harchwarn: is ready to
el traflic

sarfprcort [Prwdh e s at,

management featires such as per qusie

rate vating and WIRR schedulng.

Part of the Allied Tolesis IP
Broadhand Acoess Family
Whather it & broadband ADISL2 1,
FITH e PCITS, the iMAP [y &
the ideal platfarm for last mile servica
el vy, Thee GE2HEX hime card can

be 1 with any of the IMAP family of
camer grade platforms

W AR S [FRLL 1/ sorver sdists)
AP 9810 (JRL, B servce shats)

W AP 3400 (IR 7 serace skts)
m Mird {IRLE 3 senvce siots)

Prowisioning, management, and
hgmosbics of submonber ports can be
aceomplshed from either the iMAP
command ine interface o the MNMS,

Key Features
Porg

o 20 N DOOOELK waivispoed ports
Cos

= Eight ueves

= Bt ity chexboling

= Hirckee capaiie of Sopoon
Wi Al tacking

Beounty
T ——

» Extensnen ACL mippen

Sereices
= High aqwensd nkernd
=Vr

< IPTV

= Esiness YN

= T cheal smiien
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(Tos) and IEEE BUZ Ip prornity tagging LISEP fiedchs. Thes exctemisives sppert fos lseeing revec e 1o secure the active

T archditican -of Slence suppressicn and per-port rate- kmiting in the iMGE00 it
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Print Advertising

Download this template at

http://marcom

on the Allied Telesis internal network

AV Allied Telesis

Allied Telesis Unlocks the Power of IP
for the Delivery of Next Generation
Healthcare Solutions

DELIVERING

NEXT-GENERATION
HEALTHCARE
SOLUTIONS

The healthcare industry faces intense pressure to lower costs, improve the quality of
patient care, and to meet government requirements. IT systems and applications offer
opportunities to meet those business objectives, but create challenges in terms of
integrating services and convergence for EMR, while at the same time implementing
large numbers of new digital devices and systems. Allied Telesis, a global leader in IP/
Ethernet networking with a 25-year legacy of experience, can offload complexity for
the IT department, and deliver higher performance at a lower cost of ownership.

Learn more about Allied Telesis Healthcare Solutions at
alliedtelesis.com/healthcare
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Seeding the cloucij -

L (N -

NETWORK
MATTERS

With 25 yeure. of wepertsn P Ethenet

far cesrplet

thiss Brrgig the performance and ity af fiber infe play for

econcmic development and a better quality of e to communities
aned sl

Vet 1 i e ithesin. Con, o ol s &
TR 20, o) Tisioss 5 v [

connectivity
and e

v ey Y 2 My Hetwark
as well as data centers Miskinn Fope
without ctiligation.

AV Allied Telesis

allisdeabesls oom Telophors 1-800-424-4284

AVL Allied Telesis

Enterprise network performance.
Small office efficiency.

Today's office business centers focus on providing seamlessly integrated data, voice and video services.
Allied Telesis combines advanced IP features and reliability to deliver resilient, high-value solutions.

Learn about our affordable small business network solutions 408-519-8719
at booth #13 or call us today. alliedtelesis.com

Allied Telesis the solution : the network

alliedtelesis.com



Trade Shows and Events _ ' : e
e U ihin: = AVES Allied Telesis

Advanced IP Networking Solutions for
Converged Applications and Services

Artwork for trade shows and events takes a different form : =y i » Virtualization and Cloud Networking

from our published material — the emphasis is on catching » Physical Security Networks

the eye and making our presence known. Accordingly, these » Video Transport and Distribution

designs use a bolder background and color than our printed » IP Multiservice Applications

pleces. » Secure IP Connectivity and Communications

» |Pv6 Transition
Use this red design only for event collateral and ! J
signage. . 3 the solution : the networle

Do not use on other corporate collateral.

Tradeshow and Event Design
» Backgrounds are solid PANTONE 484.

» Additional key colors are black and white. Yellow

‘ Allied T
may be used on printed materials, but not on
booth back walls. sz e e ] ] .

» Use Text Wallpaper where possible. Reproduction
artwork is available in Adobe lllustrator format
from Corporate Marcom.

» People photos are preferred over product photos.
Photos should be large and include at least one
person looking directly at the viewer. The prin-
cipal person in the photo should be wearing red.

* '€ solution

An exclusive glimpse

» A standard selection of solutions-oriented people at the next-generation
photos is available from Corporate Marcom. technologies and
» Keep bullets and text to a minimum. solutions driving the

» Include the tag line. future of converged

» Use rounded black boxes with key messaging.
Artwork is available from Corporate Marcom.

networking,

Baltimore

BALTIMORE MARRIOTT
INNER HARBOR
110 South Eutaw St. * Baltimore
University Ballroom, Salon |
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Text Wallpaper

This artwork provides a backdrop for tradeshow
and event materials, showcasing the breadth of our
expertise.

Use the wallpaper over a white background, or layer the
art over a field of PANTONE 484 (Red).

Reproduction art is available from Corporate Marcom.

Download this art at
http://marcom

on the Allied Telesis internal network

53 | Corporate Style Guide, 2013

Campus Networks Connectivity Data Center FTT:
Remote Connectivity Resilient Networks Security
Finance Healthcare Hospitality Industry Municipa
Support Training SNMP Load Sharing Aggregation
QoS LAN Security SwitchBlade iIMAP Market Soluti
Management Software Optical Components Unm
Cards FITTH IMG interactive Multiservice Healthc
Resilience VLAN Double Tagging Advanced Power
Core Networking Stacking Affordable Solutions S
Video Surveillance Multiservice Gateways Triple Pla
SwitchBlade Solutions Campus Networks Connecti
Management Systems Remote Connectivity Resili
VoIP Defense Education Finance Healthcare Hos
Transportation Utilities Support Training SNMP Lo
Provisioning Advanced QoS LAN Security Switc
Gigabit Ethernet VPN Network Management So
Infrastructure Network Interface Cards FTTH iM
Connectivity Network Resilience VLAN Double Ta
IPvé NICs iBG Dual Core Networking Stacking A
Private Networks IPVideo Surveillance Multiservice
Media Converters SwitchBlade Solutions Campus
Mobility Network Management Systems Remote C
Surveillance VoIP Defense Education Finance Healt
Provider Transportation Utilities Support Training SN
NMS Provisioning Advanced QoS LAN Security S
Gigabit Ethernet VPN Network Management So
Infrastructure Network Interface Cards FTTH iIMG |
Fiber Connectivity Network Resilience VLAN Doub

alliedtelesis.com



Promotional ltems

Promotional items are an important marketing tool in any
organization. These should always be useful and affordable for the
Sales teams to purchase, but have a quality befitting the company

image we are trying to portray.

To obtain promotional items, contact your local Marcom Team for
availability and pricing.

Logo usage should be kept clean and clear: Colors should be kept to
a minimum and consistent — using the black and red logo whenever

possible.
The logomark should never be used without the logotype.

On items that are too small to fit the complete logo, please check
with Corporate Marcom in San Jose, California for design assistance.
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Contacts

North America
Corporate Marcom

Ann Johnson

Senior Manager, Marketing Communications
Allied Telesis, Inc.

Tel: +1 408 519-8635

Email:  ann_johnson@alliedtelesis.com

Gene Cowan

Senior Graphic Designer | Web Designer
Allied Telesis, Inc.

Tel: +1 408 519 8783

E-mail:  gene_cowan@alliedtelesis.com
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EMEA & CSA Operations

Europe Central Marcom

Richard Lardner

European Marcom Operations Manager
Allied Telesis International, Ltd.

Tel: +44 1793 501405

E-mail:  richard_lardner@alliedtelesis.com

Tracey Fisher

Collateral and Production Executive

Allied Telesis International, Ltd.

Tel: +44 1793 501423

E-mail:  tracey_fisher@alliedtelesis.com

Asia Pacific
APAC Marcom

Sulawan Mongkol

Marketing Manager

Allied Telesis (Thailand) Co., Ltd.
Tel: +66 2 677 7474

E-mail:  sulawan@alliedtelesis.com

New Zealand/Allied Telesis Labs

Miranda DeGouw

Marcoms Manager

Allied Telesis Labs Ltd.

Tel: +64 3 339 9678

E-mail:  miranda.degouw@alliedtelesis.co.nz

alliedtelesis.com
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